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Delicious Digital
Destinations

Feeding Your Food Know-How

Under the Delta Digital Food Vertical, our collection of delicious destinations
covers a wide range of readers with a diverse set of goals and interests:

= budgetbytes.com
= thecookierookie.com
= mamaknowsglutenfree.com

Overall visibility: 95 million readers*

Sticky time on site: Average of 6 minutes

Average of 7 pieces of original content posted per day
Total social media followers: Over 3.4 million

More than 276,000 email subscribers and growing!
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M eef ou r a U d ie n Ce Financial Stability Demographics

Addressing a largely female audience, Delta Digital
Food Vertical readers are highly-educated, largely
own their own homes, and are overwhelmingly
college-educated.

66% 29.8%

college educated male readers

" 73%
Nearly 60% of our readers earn between $50k and own their home
$100k a year. Almost 30% earn more than $100,000

per year.

Internet Search /

Social Media Direct 64.8%
Overall, our readers are highly engaged and 2054 years old
connected to our content, making advertising on 25 29
our site a very attractive proposition. Traffic prvtvn ﬁ)
Sources -
Newsletter* 65%
Household Income
58% earn $50k - $100k
N MAMA*KNOWS THE R R (o)
BUDGET WTES}S gluter‘,fr ee COOkle rW *Survey has overlap between social media and newsletter traffic. 29 /0 earm $1 00k+
7

D



A large, Engaged
Audience

Budget Bytes was born in 2009 when founder Beth
Moncel, drowning in student loan debt and trying to
make ends meet, began calculating down to the penny
everything she was spending on food. After finding
success observing patterns in ingredients, she began
crafting money-saving recipes to help people like her
who were looking to make delicious dishes on a reduced
budget.

Today, Budget Bytes is joined by The Cookie Rookie and
Mama Knows Gluten Free to present a variety of recipe-
based solutions accompanied by beautiful photography
and effective social media promotion.

Social media

FOLLOWERS FOLLOWERS FOLLOWERS
1,600,000 700,000 1,000,000
40,350,000 Over 6,000,000 2,640,000
MONTHLY IMPRESSIONS MONTHLY IMPRESSIONS MONTHLY IMPRESSIONS
Video Search traffic
SUBSCRIBERS MONTHLY PAGE VIEWS
64,000 8,600,000

10,500,000
MONTHLY VIEWS

over 7,916,000
MONTHLY VISITORS

By the numbers

Three 7,700

276,000 3.4M

104M 210M

WA+KN Specialized recipes newsletter social media unique monthly pages read
BUDGETRYTES WA Ows THE . . websites & guides subscribers followers page views per year
glutenfree  cookief
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Content FOR Anglers.
BY Anglers.

Since 2008, Wired2fish has grown into the largest online freshwater
fishing publication with over 2 million social followers and over 6
million annual website visitors. We focus on covering the world of
freshwater fishing, particularly bass fishing.

Each year over 100 million Wired2fish videos are viewed online by
enthusiasts and sportsmen looking to learn from our staff and some
of the top pros.

With attractive tool photography and helpful buying guides,
Wired2fish informs and educates—even while it entertains. It's
exciting. And it reaches the very people you want to inform about
new products, technologies, and opportunities through engaging
videos, website articles, newsletters, and social media.

D




Meet our audience

Addressing a mostly male audience, Wired2fish
readers are highly-educated, largely own their own

Financial Stability

73%

own their home

Demographics

82%

male readers

homes, and are overwhelmingly college-educated. » ' 0 18%
o
65% refer to themselves as sportsmen. 66% | femaie
college educated
Nearly 30% of our readers earn between $50k and
$100k a year. Almost 30% earn more than $100,000
per year. 47 % 37%
45-64 years old ) 25-44 years old
Overall, Wired2fish readers are highly engaged,
educated, and able to make purchasing decisions.
Our Readers
Fish more than 56% Household Income
2X/month ’
28% earn $50k - $100k
Fish more than 28% 26% earn $100k+
WIRED ‘Sh 5X/month
] g
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A large, Engaged
Audience

Wired2fish, Inc. started producing online marketing
content in 2008. In February of the same year,
Wired2fish.com launched— now one of the largest and
respected freshwater fishing sites with one of the
largest social media networks in the industry.

Wired2fish works because it is objective, trusted, and
dedicated to providing readers and viewers with
comprehensive, up-to-date fishing techniques, product
reviews, buying guides, and videos with our talented
staff and top pros in the industry.

WReDZHSR:

Social media

FOLLOWERS
1,257,763

7,000,000
MONTHLY IMPRESSIONS

Video

\&J

FOLLOWERS
362,556

Over 4,900,000
MONTHLY IMPRESSIONS

FOLLOWERS
76,421

1,500,000
MONTHLY IMPRESSIONS

Search traffic

SUBSCRIBERS

MONTHLY PAGE VIEWS

327,417 1,970,000
1,650,000+ over 875,000
MONTHLY VIEWS MONTHLY VISITORS
By the numbers
16 yrs 185,000 1.96M
of publication Articles, videos newsletter social media unique monthly
history subscribers followers page views

D
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FOR the Pros. BY the Pros. E ey S e oo

Since 2008, Pro Tool Reviews has served as a leading Home Building and
Landscaping media platform. We craft full funnel digital campaigns to reach our
passionate audience with engaging content revolving around the latest:

Tools

Materials
Machinery

Safety Equipment
Workwear & Gear

Overall visibility: 2.1 million page views per month!!
Sticky time on site: Average of 4 minutes

Average of 7 pieces of original content posted per day
Total social media followers: Over 488,000

Targeted audience:

« Tradesmen « Contractors
* Builders « Lawn Care Professionals
* Remodelers * Prosumers / Serious DIYers

D




Meet our audience

Addressing a mostly male audience, Pro Tool
Reviews readers are highly-educated, largely own
their own homes, and are overwhelmingly college-
educated. 65% associate themselves with the
mechanical, electrical, and plumbing trades while
nearly a quarter identify as business owners.

Financial Stability Demographics

81 .d3°/o
18.7%

female readers

73%

own their home

Nearly 60% of our readers earn between $50k and 41.8%
} % 25-44 years old
$100k a year. Almost 30% earn more than $100,000 OPE & MEP Trades &
peryear. Landscaping Contractors
23%

Overall, Pro Tool Reviews readers are highly

i 45.7%
engaged, educated, and able to make purchasing Construction Our ¥9.1 7o
decisions. Business Readers !

Owners* 65%
Household Income
58% earn $50k - $100k
OFEREVIEWS:n) ' LETRCTTY 29% eam $100k+
*Survey has overlap between tradesmen and business owners.
15
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A large, Engaged
Audience

CD Media, the original publishing company behind Pro
Tool Reviews, started producing online marketing
content in 1996. In 2008, they launched the Pro Tool

Social media

FOLLOWERS
106,000

4,350,000
MONTHLY IMPRESSIONS

\&J

FOLLOWERS
227,000

Over 1,000,000
MONTHLY IMPRESSIONS

FOLLOWERS
27,000

264,000
MONTHLY IMPRESSIONS

. . . . Video Search traffic
Reviews website, now the largest online tool review
publication with one of the largest social media
networks in the industry.
Pro Tool Reviews works because it is objective, trusted,
: Y . ) SUBSCRIBERS MONTHLY PAGE VIEWS
and dedicated to providing readers with comprehensive, 133.000 2 000.000
up-to-date tool information and evaluations to help them 700,000+ over 1,200,000
make the best purchasing decisions. MONTHLY VIEWS MONTHLY VISITORS
By the numbers
16 yrs 7,700 48,000 488,000 2M 20.2M
> Of publication Articles newsletter social media unique monthly pages read
PL OPEREVIEIS com > l IVI E history & reviews subscribers followers page views per year
16
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Display Advertising

B Bws + Pacses + e Do s +

BUFFALO BEANS AND
GREENS

: : & -
Our websites are carefully designed to keep readers engaged, so

your inline banners get noticed.

Whether your ad appears on our recipe, meal prep, how-to, or buying
guide pages, the content directly targets our readers.

The average reader
spends time on

We offer inventory in simple impression packages across Budget
Bytes, The Cookie Rookie and Mama Knows Gluten Free. There’s no
need for granular targeting—the audience is already quite specific.

SPRING RECIPES 2 o r m O re
o pages per
i Visit
ﬁ v rasa o

@ e

WHAT ARE BUFFALO BEANS AND
GREENS?

y  then yor
beans can ba, Thase buff fun iff on the classic

that al A  but we've

a balanced, comforting, and wholesome meal with just the right smount of spice.

INGREDIENTS FOR BUFFALO
BEANS AND GREENS

Here's what you need to make buffalo beans and greens:

BUDGETRBVYTES

+ Fresh Kale: Wilts into this dish to create a delightfuly earthy flavor and texture.

% * White Rice: Serve these beans and greens over fice for a complete, fillng meal.




Native Content Promotion

Budget Bytes is one of the largest and most unique budget-minded
recipe sites within the industry. Our trusted recipes have captured
the trust and attention of millions of cooking enthusiasts and
foodies. Maintaining this relationship lets us develop a highly-
attentive online and social audience who relies on our opinions and
research on a wide variety of culinary topics.

Budget Bytes will craft custom Native Content article content with
your brand'’s creative direction and input and a call to action of your
choice. Content is promoted via a dedicated placement for the
Native/Partner and boosted on social.

Additional exposure opportunities are available a la carte.

Native content requires 4 to 5 weeks of lead time for
implementation.

BUDGETBYTES

D

(©) BUDGETBYTES

s » Racioes » Vst Rec

HOW TO COOK CHICKEN
BREAST IN A PAN

4 2 5 by Beth - Budget Bytes

BREASTS

NEW HERER

READER FAVORITE RECIPES

SPRING RECIPES
Py LEem UMBE!
$1Y | couscous SALAD
S

PN
| PASTA PRIMAVERA

w

S| PASTA WITH PEAS AND
SO
% ———
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Social Media Posts

A Social Media Post is a promotional
post created on behalf of the partner
and shared on the Delta Digital Food
Vertical of sites Instagram and/or
Facebook accounts.

BUDGETRBVYTES

What do you think?

D

Facebook post

Pinterest post

Instagram post




Adhesion Ads

The Adhesion ad unit is positioned at
the bottom of the page, overlaying
content and drawing attention without
burdening the browsing experience.

This is a high Impact non-standard IAB
creative designed and implemented by
Wired2fish and its partners.

= P e L e RON WITH US —
i ON AT SERIESTRACTOR -

o e T

TUCKTO EXPAND [Pl

— =t A
<R Wi US
ON A1 SERIES TRAGIOR ()

S e

& =
Y oo
A L

wreS24iSh.
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/

S U m m iff Ad ( Auto-size for Desktop

With automatic height and width adjustment to adapt to various T
user displays, the Wired2fish Summitt Ad brings a highly-visible -
interactive ad and video experience to readers that grabs the C y
attention. This premium ad position is our top performing ad
and is only available to select advertisers and there is limited
availability. C >

Auto-size for Tablets

| INGERSOLL RAND W3151 CORDLESS  MILWAUKEE M18 FUEL DUAC Y J
172-4NCH IMPACT WRENCH REVIEW BATTERY STRING TRIMMER REVIEW . S . /

——

o TS —

ECHO EFORCE BATTERY-POWERED STRING TRIMMER e yay

i o el el o Auto-size for Phones

q) 21



Ovutstream Ads

The Outstream video unit is a dynamic,
high-engagement video that plays in the
bottom corner of the desktop website
and at the top of the mobile website.

wreS24iSh.

22



Social Media Posts

Facebook post

A Social Media Post is a promotional
post created on behalf of the partner
and shared on the Pro Tool Reviews

Instagram and/or Facebook accounts.

& rotcormions

M\ protoolreviews Edit w
Ready to get your hands on the
@ridgidpowertools 18V cordless track
saw? Pair it with a 12.0Ah Max Output
battery to get the best performance and
runtime!

#to0ls #powertools #cordlesstools
#woodworking #carpentry #building
#remodeling #ridgid #ridgidtools
#tracksaw #ptrrid23

Teordossraciam ! Instagram post

B8 canadiancarpenter 9w
¥/ That first cut @ @ now do it again
and run it right out . | do this

oQyvy

367 likes

protoolreviews
Original audio

@ protoolreviews 36w
Is the joystick control on the
@ryobitoolsusa iDrive zero-turn hard to
learn? We put Josh on camera (and in
the hot seat) for his first attempt!

#lawncare #lawnmower #mowing
#landscaping #ryobi #ryobination

- #ptrryo23 #homeimprovement
S #batterymower #batterylawnmower
#yard #tyardwork #outdoorliving

g shoptoolreviews 36w
Nice mower you got there

Instagram post




Newsletter Advertising

The Pro Tool Reviews newsletter goes out twice per week to over
48,000 tradesmen, construction professionals, landscape
professionals, and business owners. With a list open rate of 38% and
a click-through of over 10%, our product reviews, industry news, and
editorials truly connect with readers.

Four Newsletter Formats per Month

« Weekly Tool Coverage Recap

* New Tool Announcements*

» Best Head-to-Head Tools Compared
* Monthly Tool Deals*

We provide both package deals and a la carte advertising for our
newsletter program, with premium spots reserved for exceptional
visibility and higher CTR rates.

PRAATOOL

R E VI E W S

Banner Ads

2b

Native Content Ad

The Nitty-Gritty

48,000 subscribers

38% open rate

10% CTR

728x90 or 300x250 banners
65kB max file size

100% SOV available

7-day lead time (typical)

24




Built If Sold Program

Pro Tool Reviews has numerous editorial
series we'd like to pursue; however, many
simply lack the budget to add them to our PRATOD
regular editorial calendar. oo i v

8

POUCH CELL VS TABLESS CEL
TOOL TECH TALK

TECH "%’c“ (
TAI.K TABLE

For these we offer our Built If Sold program.
This allows an advertiser to get a 100% SOV
(share of voice) around an article written and
published by Pro Tool Reviews. This content
is published to the website and also featured
in a dedicated newsletter placement with
100% advertiser SOV ads.

Built if Sold content requires 4 to 5 weeks of
lead time for implementation.

PRAATOOL

R E VI E W S

D




Affiliate Retailers
and Platforms

Pro Tool Reviews has affiliate relationships
with multiple prominent retailers and is fully
integrated with many of the larger platforms
to compliment your ad spend with tangible
ROAS (return on ad spend).

Currently in 2024, Pro Tool Reviews generates
over 124,000 clicks to retail every month with
an average sales volume of $422,000 per
month.

PRAATOOL

R E VI E W S

amaZzon
~—

s impact

A AVANTLINK

Partnerize

Walmart

D
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